Designing (for) Creative Experience

This presentation addresses the problem of understanding creative engagement with interactive systems. A model of engagement is proposed which represents modalities and phases of interactive experiences. The model was derived from empirical studies of audience interaction with art systems. The presentation covers material presented in a recent special issue of Design Studies. Underlying all the work in this special issue is inter-disciplinary collaborative design practice. The interaction design teams variously consisted of artists, musicians, software engineers, evaluation specialists, participating audiences and other experts who, in different ways, contributed to the outcomes of creative practice and research. This kind of participative design, a familiar approach to the design research community, is at the heart of the work of Creativity and Cognition Studios at the University of Technology, Sydney. The active involvement of The Powerhouse Museum in Sydney has, in particular, facilitated the evaluation work out of which so much of the evidence about user experience has come.
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